FOR USE BY INDIVIDUAL COMPANIES, WITH CUSTOM LOGO FOR “INNOVATION AWARD WINNERS”

**** PRESS RELEASE ****

COMPANY is a recipient of the Innovation Leader Award for recognition of its standing in the 2025 American Innovation Index™ (Aii™).  The award, presented by the Gabelli School of Business’ Responsible Business Center at Fordham University, recognizes companies that rank highly on the Aii™ based on customer ratings in a national survey of U.S. consumers.  Companies that score high in the survey are viewed as more creative, innovative, a category pioneer and a force for change in their industry.  

INSERT AS APPROPRIATE:
COMPANY was ranked among the top 25 U.S. companies on its American Innovation Index score.  
COMPANY was ranked among the top 25 U.S. companies on its Social Innovation Index score.
COMPANY was ranked among the top 25 U.S. companies on its American Innovation Index score and its Social Innovation Index Score.  

The American Innovation Index™ is a joint project between Fordham’s Gabelli School of Business, NHH Norwegian School of Economics, and market research firm Radius Global Market Research. The unique study is the first of its kind to gauge innovation from the perspective of firm’s customers, the ultimate barometer of success. The Aii is based on a representative survey of over 24,000 customer touchpoints spanning 16 industries.  The innovativeness index score is important to the success of firms because it is proven to drive customer loyalty, which in turn leads to greater sales and positive word-of-mouth. 

According to Barbara Porco, PhD, CPA, CFF, Managing Director at Fordham University’s Gabelli School of Business’ Responsible Business Center (RBC), “Companies that received an Innovation Leader Award have developed innovative ways of creating value in the marketplace, while ensuring they are noticed downstream by their customers.  Award winners have done something unique that makes them stand out within their sector.” 

Gina Woodall, Vice President at Radius Global Market Research and study lead, observed “These innovation leaders go beyond merely satisfying customers, and leap ahead by offering positive change.  Other American companies should study their innovation strategies to ensure their own relevance.”

For more information, visit www.americaninnovationindex.com.

Contact: XXX

About Fordham University’s Gabelli School of Business
Founded in 1920, the mission of the Fordham University Gabelli School of Business is to inspire and empower positive global change, developing students into compassionate business leaders and supporting faculty members and students in the ongoing generation of new knowledge. The Gabelli School has become a driver of social innovation by equipping graduates to be business leaders who understand and meet the need for sustainability in business and who are able to harness the power of social responsibility for both financial success and societal impact. Through its many graduate and undergraduate degree programs and a diverse range of faculty research initiatives, the Gabelli School of Business works collectively to redesign business as a sustainable force for prosperity. The Gabelli School of Business is home to the Responsible Business Center, a platform for interdisciplinary engagement in ESG and sustainability that fosters cross-industry collaboration and action towards ESG, advances research, and supports business school learnings.

About Radius Global Market Research
Radius is a full-service marketing research consultancy founded in 1960. Headquartered in New York City, Radius has offices throughout the U.S, London, Dubai and other locations globally. Radius focuses on understanding the critical points of a brand’s growth journey to help drive long-term success. The Brand Growth Navigator is the company’s strategic approach to prioritizing the critical business-building issues to tackle, from identifying compelling innovations to creating relevant customer segmentations. Radius’ 60+ years of global brand-building expertise has included partnerships with Fortune 500 leaders as well as with emerging and start-up brands in more than 60 countries. www.radiusinsights.com


MORE

About NHH Norwegian School of Economics
With partnerships with over 200 universities and business schools worldwide, NHH is Norway's premier choice for business education, ranked on the FT list of business education, and ranked among the top 20 in Europe, serving around 3,670 students and employing 473 faculty and staff.  NHH is the founding institution of The Innovation Index Coalition (IIC), which is a global collective of academic research partners who are committed to infusing the customer perspective into the discourse surrounding invention and innovation.  IIC was founded in 2023 by researchers from The Norwegian School of Economics, and it now includes prominent institutions in 9 countries. The driving force behind this collaboration is the seminal work carried out in the development of the Norwegian Innovation Index (the world’s first customer-based ranking of most innovative firms) at The Norwegian School of Economics in 2016.

